
Up to this point, Sununu has focused on
fundraising. The Senator raised more than
$4.1 million through the first three months
of the year and finished March with $4.3 mil-
lion on hand. Shaheen raised more than$2.5
million and topped $1.8 million in the bank.
Even with a financial ad-
vantage, there is no guar-
antee that Sununu’s plan
to remind voters and re-
define Shaheen will
work. 

“No matter what we
did or how often we did
it, it didn’t matter,” said
Santorum media con-
sultant John Brabender, whose candidate
outspent his opponent $25.3 million to $17.5
million in the 2006 race. “It was like bang-
ing our head against the wall.”  

Santorum began advertising statewide
more than a month before Casey, but in the
end, it didn’t matter. 

“When you have two established brands,
you’re not going to throw up advertising and
see things move,” Brabender said. “The San-
torum polling eight months out looked the
same as it did one day out.” 

“The issue that hurt me was the national-
ization of the election,” Santorum said in a
recent interview, explaining the differences
between his race and Sununu’s challenge. 

“Shaheen will be as much of an issue in
this race as Sununu. He has an opponent with
a clear record. I did not,” he added, noting
Casey’s uncontroversial statewide offices
and family legacy in the state.

Six of Sununu’s colleagues were defeated
in the previous cycle trying to localize their
elections, and late August polling by USA
Today/Gallup showed that moving large
numbers of voters late in a campaign can be
difficult. By the end of August, Santorum was
down by 18 points and lost. Then-Sen. Mike
DeWine (R-Ohio) was down by 6points and
lost, while then-Sen. Conrad Burns (R-
Mont.) was down 3 points and lost, too. 

Then-Sens. Lincoln Chafee (R-R.I.) and
George Allen (R-Va.) were either tied or
slightly ahead in their races by the end of the
summer and lost re-election. And Missouri
Sen. Jim Talent (R) was up by 6 points that
summer and went down to defeat. Voter
opinion had either solidified or undecided
voters broke dramatically against the incum-
bent.

Republicans may have to reach back al-
most a quarter of a century to find precedent
for an incumbent coming from so far behind
to win. In 1984, North Carolina Sen. Jesse
Helms (R) was running for a third term and
found himself down by 20 points to Gov. Jim
Hunt (D) with 18 months to go.

“Barring an act of God, Jesse Helms can’t
win,” a Washington Post reporter wrote. But
Helms had a plan.

According to the book “Tarheel Politics:
Myths and Realities” by Paul Luebke, the
Senator attacked early, going after Hunt on
television in the fall and winter in the year
preceding the election. Helms effectively re-
defined the popular governor and helped
himself by polarizing the electorate along
racial lines by opposing the Martin Luther
King Jr. holiday. 

By May 1984, Helms was already back
in the lead, but he would go on to win only
narrowly, 52 percent to 48 percent. This year,
it’s June, and Sununu still trails his oppo-
nent.

Helms benefited greatly from the top of
the ticket, where Ronald Reagan won the
state with 62 percent and Republicans took
back the governorship. Sen. John McCain
(R-Ariz.) is expected to compete, and poten-
tially win, in New Hampshire, but it won’t
be by 24 points. And Democratic Gov. John
Lynch (D) will be re-elected easily. He won
with more than 73 percent in 2006.  

Even though the presidential race will
drive turnout, there is no guarantee it will lift

Sununu enough. 
“The same voters aren’t pulling the trig-

ger for both of them yet,” said UNH Survey
Center Director Andrew Smith, whose April
poll had McCain winning the state by 6
points and Sununu losing by 12.

Unlike Helms, Sununu has chosen not to
advertise early. Part of the strategy is due to
cost, since the expensive Boston media mar-
ket covers the vast majority of the state. The
other calculation is that the voters who mat-
ter aren’t paying attention, and that New
Hampshire’s late-breaking voters make it
different than any other state in the union. 

Shaheen has already been on television
statewide, seeking to define herself. And at
least six of Sununu’s GOP colleagues who
are up for re-election this year have chosen
to air early commercials as well, including
Sens. Norm Coleman (Minn.), Gordon
Smith (Ore.), Elizabeth Dole (N.C.), James
Inhofe (Okla.), Roger Wicker (Miss.) and
Senate Minority Leader Mitch McConnell
(Ky.).

“Different candidate. Different state. Dif-
ferent campaign plan,” said Sununu media
consultant Fred Davis, who is part of an up-
graded campaign team. In general, the Su-
nunu team is almost dismissive of the Sen-
ator’s vulnerability, über-confident in its
plan, and claims the race is “neck and neck”
in its unreleased polls.

Sununu’s supporters believe that New
Hampshire in 2008 will be a decidedly dif-
ferent, and better, environment, and they be-

lieve McCain will be extremely strong at the
top of the ticket. 

That’s good because the Granite State was
the scene ofa Democratic tsunami in the pre-
vious cycle that re-elected a governor, threw
out both Republican Members of Congress
and flipped both the state Senate and state
House to Democratic control. But even if
this is a better year than 2006, it will be
nowhere near 2002 — when Republicans
were popular —  for Sununu.

McCain will need to help Sununu, and Re-
publicans in general, regain their appeal to
independent voters, who led to the defeat of
Sununu’s colleagues last cycle. According
to exit polling, Santorum lost independents
by 44 points, DeWine by 30 points, Burns
by 24 points, Allen by 12 points and Talent
by 8 points. Chafee actually won independ-
ents by 10 points and still lost. It almost goes
without saying, but independents are criti-
cal for Sununu.

It appears that Sununu wants both a na-
tionalized race with a popular McCain and
a localized election where voters respond to
Shaheen’s tenure as governor. 

“Sen. Sununu has a strong track record of
proving the political prognosticators wrong,
and we have every reason to believe that
streak will continue,” National Republican
Senatorial Committee Communications Di-
rector Rebecca Fisher said.

In the end, Sununu’s plan may not matter.
“There are some things that are simply be-

yond the Senator’s control,” Santorum said.
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SUNUNU, from page 11

One Good Number for Senator: Cash on Hand

Prince George’s County by fighting the huge
National Harbor development, narrowly lost
a primary challenge to Wynn in 2006.

Though the race was never expected to be
competitive, Edwards’ victory marks the
fourth special election win in a row for
House Democrats who are pointing to those
elections as a sign of a Democratic tide that
is building toward November. 

On an individual level, Edwards’winTues-
day will give the new Congresswoman sev-
eral months of seniority on the freshman class
that will take office in January, an important
leg up in everything from picking office space
to making contacts and implementing the

liberal message she campaigned on.
Edwards’ victory over Wynn was fueled

by several liberal groups, including labor
unions, environmental organizations and
MoveOn.org.

Although Wynn was an active member of
the Congressional Black Caucus, the CBC
issued a statement Wednesday welcoming
Edwards to Congress.

“Her training as a spirited activist and
grass-roots organizer will translate well in
the halls of Congress,” CBC Chairwoman
Carolyn Cheeks Kilpatrick (D-Mich.) said.

Edwards staffers said Wednesday that she
had not yet received her committee assign-
ments.

EDWARDS, from page 11

New Member Will Have Extra Advantage

Will History Repeat Itself?
In the 2006 election cycle, then-Sen. Rick Santorum (R-Pa.) trailed his Democratic challenger, Bob Casey, in almost every public poll released on the race. This cycle, Sen. John
Sununu (R-N.H.) finds himself in the same predicament in his matchup with Democrat Jeanne Shaheen. Is there any way for Sununu to escape Santorum’s fate?

Date Firm Casey Santorum Sununu Shaheen Firm Date

February 2005 Quinnipiac University 46 41 34 44 American Research Group March 2007

May-June 2005 Franklin & Marshall College 44 37 29 57 American Research Group June 2007

July 2005 Quinnipiac University 50 39 34 56 Research 2000 for Concord Monitor July 2007

September 2005 Franklin & Marshall College 50 37 38 54 University of New Hampshire for WMUR July 2007

October 2005 Strategic Vision (R) 52 36 41 46 American Research Group September 2007

December 2005 Strategic Vision (R) 50 39 42 53 SurveyUSA for Roll Call October 2007

January 2006 Strategic Vision (R) 50 40 52 41 American Research Group December 2007

January-February 2006 Franklin & Marshall College 50 39 37 55 University of New Hampshire for WMUR January 2008

April 2006 Strategic Vision (R) 50 40 33 47 American Research Group March 2008

April-May 2006 Franklin & Marshall College 47 41 40 52 University of New Hampshire for WMUR April 2008

May 2006 Greenberg Quinlan Rosner Research for America Votes 54 36 36 46 Dartmouth College April 2008

August 2006 Benenson Strategy Group for DSCC 51 37

September 2006 Mason-Dixon for MSNBC 49 40

October-November 2006 Muhlenberg College-Allentown Morning Call 51 43

November 2006 Election results 59 41
Source: Roll Call research

Maryland
House

4th district Percent

Donna Edwards (D) 80

Peter James (R) 18

Thibeaux Lincecum (L) 1

Winner is boldfaced and numbers are 
rounded to the nearest whole percent. 

Source: Montgomery and Prince George’s
counties boards of election

Shaheen


