Campaign Contributions by PMA and Its Clients to Visclosky

Contributions to both Visclosky’s leadership PAC and his re-election campaign peaked on March 28, three PMA and its clients contributed a substantial percentage of the
days before the end of the first fundraising quarter and five days before Visclosky submitted mandatory total amount raised by Visclosky’s leadership PAC in the past two
certification letters outlining his earmark requests and pledging that he has no financial interest in them. election cycles and in the first half of 2007.
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Souice: Roll Call analysis of Federal Election Commission records




